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chance for redemption. and 2022 is
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I'm definitely excited to share them
with you.

Plegse keep your eves on our maga-
zZing in the coming yeors becaluse
whatever challenges 2023 may hold,
ong thing stll rermains .constant: cur
- commitment te you. our readers and
Tym ae s g L ; el friends. God biess.

(FIRINIFion

Sl g Sue Turner

e wwas AR NN FR Editor-In-Chief

—= s

PCEOR
VIRC

P HOTOU GRAWPHY




EEATLIRE FEATLURE

ENTREPRENEUR SPOTLIGHT: INTRODUCING

BRIAN MALOUF

Brion Molouf 5 a multi-plafinum American producer, engineer, and mixer who has
worked with Michoel Jaockson, Queen, Modonna, Pead Jam, Stevie Wonder, and
other world-known grists, Also serving os an executive of several major record labels
over the yeors, his work hos omossed o fotal of 53 gold, plotinum, and double
platinum records to daote, Brian is o senior judge and co-founder of Djooky ond owns
Cookie Jor Recording in Shemnan Ocoks, Coliforio, ond runs his proctice as an
independent producer,

Andrew Dokhovskyy is atfibuted os one of the founding fathers of the music industry
in Ukragine, hoving been a frue champion in promoting licensed music consumiption,
For years, Andrew represenied Universal Music in Ukrgine, becoming the first global
label's icensee in the country, In 2017, Andrew became a co-founder of the warld's
first community-bosed music lobel bosed on the blockchoin technology Younk,
Andrew is passionate about promoting the idea of the borderess ond inclusive world
of music

The idea of Djocky was arginally fostered by our founder Andrew Dokhovskyy who is
a music lover ond supporter of creative individuals, ond specifically songwriters, His
thought was to provide a gofewoy for falented individuals who were gifted at the ard
of songwrifing but were having trouble getfing their music heoard, And in the world of
technology, they could provide that goteway: design o website ond create an
infrasfruchure for people in the industry. 5o together with Andrew, they odopted this
ided and they developed Djocky for people to demonstrate their falent and get
others fo listen fo their music, Inlife International recently caught up with Andrew and
here's what went down:

What are you curmently doing to mointaln/grow your business?

Dicoky i5 o plafform that is alrecdy helping thousands of artists around the world fo
recach out to new fons around the warld

We are constantly designing and adding new fealures to help emerging talent fum
their passion for music into o professonal career, The Djocky Music Awards presents
an apportunity for artists ond songwriters fo showcose their onginal music fo a global
oudience aond fo win great prizes that help fo boost their careers, The demand for this
sort of plotform s fremendous, Inless fhan a year we hove manoged fo grow the
competifion from 55 countries in the fist season fo more than 100 countries foday,

We are also working on developing engaging fectures for fons and music lovers, The
HitHunter feature of the Djocky opp allows users to prove ther skills to identify poten-
fial hits by allecating virtual Hit Paints fo the sangs which they believe will move up ta
the top in cur song charts, JThe top HitHunters in our Hithunter ronking are olso being
rewarded with cosh prizes on o weekly basis

Ancther importont aspect of our growth sirategy is to form strotegic portnerships
worldwide with local partners that will help artists to get exposwre and support in
developing their carsers.

What social media plotforms do you usually use to increose your brand's awareness?

socicl media platforms play a vital role in our communication with cur oudience, We
use vanous platforms to moke sure we ore glways connected to cur gudience, These
inchude Instagrom, Focebook, Twitter & YouTube, Most recently, we hove also creof-
ed on account on Clubhouse where we host rooms with independent musicions and
hold GA&A sessions with artists

6 INLIFE INTERNATHINAL NLIFE INTERNATIONAL 7
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What is your main faclic when it comes o making more people
aware of your brand and engaging your cusfomers?

former winne

What lorm of morketing has worked well for your business
throughout the years?

ch has helped us
an  their ial media

What is the toughest decision you had fo make in the last few
months?

With the
T s

If you could go back In a time machine fo the ime when you were
just gefting started, what weuld you do differently?
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ONE ON ONE WITH MAT T wid

RYDIER

An ex-special forces sﬁwiceman for the Australian Defense
Force, Matthew Ryder is no stranger to high performance. It
also explains why he went on to start and grow a string of
fitness centers before ‘relaxing’ into sales full-time.

Ag o business owner, Matt quickly came 1o understand how assantial selling and persuasion are o
helping paople gat out of theair own way and achieve what it & they really want.

Within three months of enfering the world of high-ticket sales, Matt weas clearing 325K a maonth in
straight commissions using his own personal style of salling: Later, he shifted his process e NEPG and
the rest s history. Roughly 90 daye into switching his process to NEPG, Matt began hitting
$1|:I{:|{J,;m{:nlhs consistently,

g !
'_'_'annrud hiskeen and astute abilities as a business laader, Malt has alse achieved the rare feat of
‘earming sevan figures in pure salas commission a year —representing close to $1M / monthin contract

valua.

Wa recently cought vp with Matthaw ta discuss her joumey in the industry and hera's what weant
A

What are you curently doing to maintain/grow your business?

I'ma big odvacate of content marketing. Much of our growth has come from my commitment to
engaging and delivering value to our chents and our market oz a whole, Providing a steady stream
af ralavant insights, mepiration, unigue ideas and core caraer advice o clients and potential cants
hais baen cantral o our growth. We built our campany on franstering our knowledge and expertisa,
whera other firms are puraly focussed on the sala.

What form of markefing has worked well for your business throughout the years?

Wa usa a combination of fraditional marketing strategees and out-the-box inifiatives. We've also had
BnoMmoUs succass leveraging digital morketing via various social media platforms, including
Facebook, Instagram, Linkedn, and YouTube.

What social media platforms do you usually use to increase your brand's awareness?

Right now we 're primarily focused on Facabook, Instagram, Linkedin, and youtubea_ I'd love to ba on
all pratiorms, but it's ditficult to be great juggling so many channas and new platforms. By kaeping it
hypar-focuzed, our cliants know where to go for insight and advice. | lova podceasting as well. It's a
graat toal ter long-farm customer engagerment and fhat builds frust and authority,

18 INLIFE INTERMATICINAL

"

LR

T\

IRl “JM'H‘%“W. .

S e S
I.'.' [ Poafed i ‘ﬁ

FEATURE

INLIFE INTERMATIONAL 17



FEATURE

18 IMLIFE INTEARATICNAL

What I3 the toughest declsion you had fo make In
the last few months?

The pandemic's definitely been a baloncing act
with regords to going hard on the value side qs
there i no direct RO, Putting ideos out there
without knowing how people will respond is
always nerve-wracking, but we're experts and
believe in what we say, which has tumed infa
positive recctions, Sometfimes you hove to toke a
gamble for the leads you want now and higher
quality leads in the future. We recently spent
guite a bit on these sirategies and given that i
wis not g “traditional’ compaign © that waos a big
mave for us, but 5o far, so good,

How has your business been offected by the
COVID-1% pandemic?

We definitely haod to pivot strotegies ot the start,
but the pandemic-induced surge of solo-prenu-
ers and start-ups has actually enabled us fo grow
— very guickhd | believe we've increcsed new
chents by over 45% month-fo-month over the
past &§ months alone, In foct, we were just named
as one of the Inc 5000 fostest growing compo-
nies, pfacing in the top 1200 worldwide

How have you adoptled your business operations
In response to COVID-19 and s ossocloied
Impacis?

We diversified across  multiple  morketing
channels, ensuring not to be reliont on any one
medium.

What hove been some of the most Important
lessons you hove leaomed becouse of fthis
pandemic?

Redundaoncy and flexibility are keyl 's been
chollenging on many levels but we committed ta
consciously doing our best to remain fluid and
proactive, instecd of reactive,

Whal do you hope fo see haoppen in the near
future for small businesses all over the world?

| hope what we've gone through helps small
businesses who weren't prepared, prepare for
the future. The pandemic showed the harsh
consequences of nof planning cheoad or having
an emergency strategy in ploce. Funds and
aoccount monogement are infegral for small
businesses to stay alive in fimes of crisis. For
example, the comect frocking of employees,
revenus, having o company freqsury account to
fall bock on if needed. Hopefully, people will
have game plans in place for future block swan
events,

What advice would you glve to a newble Enfre-
preneur setfing up o new business In fthis
pandemic?

Crsis con leod to even greabter success. A
pandemic doesn't mean not to try, There is
someone in EVERY industry that has figured oud
how to make COVID work for thelr business, The
peocple who did, saow the pandemic as g solvabis
pretdemn, not os on insurmounfable mountain,

FEATURE
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, Want o milien-dolior smile® Then meest Dr, Jock Yong. a high-profile
= centist skiled in Oral Surgery and Cosmetic dentisfry,

= The Sydney-based dental proctifioner weorks his mogic from the bright
end airy Infinity Denfal Core ond Beyvond Infinity Dental Clhinics in the
heart of The Hills District, He has o special interest in Full Arch Implant
Surgery and Cosmetic Dental Veneers,
For Or, Jock, it's of about minimal intervention as he helps create perfectly natural smiles using a comprahensive oppreach
to patfient oral treatment, with o poaricular emphasis on preventative orol health regimes. Jack befieves a plonned and
steady appreach fo all denfal freatment benefits all his patients.
He ottained his Bochelor of Dental Science from the University of Quesnslond, and impressively, he proudly hodds two
postgroduate diplormas in Dental Implant (Edu| and Clinical Orthodentics (City of Londen University). He keeps up to date
with new developments in dental medicine and attends educational seminars nationally and internaticonoly. He's also an
ICOI Felow [Infemational Congrass of Oral Implontologists),
We saot down ond falked teeth with Dr. Jock Yang. and here's what he hod to soy:
Tell us a bit about you and why you do what you do?
my name is Dr. Jack, and I'm o cosmetic dentist whao creates smiles.

I'm not just passionofe about my caling: 'm cbsessed, | want to give people the dreom smies they've abways
wished for, | want them fo undock their confidence by highlighting their great dental features

FPeople have greaf smiles: some just don't know it because they're fixated on a finy flow. Well, | toke pride
in focwsing on the details, no motier how long it fokes, IF's ime | put in oway from the clinic thot counts,
The lafe nights while the kids are seeping. and I'm af work frying my best to give a client their smile
back - to fransform them
What does a smile mean fo you?
A smile is a powerful thing.

You con chonge someone's doy when you smile and be their light ot the end of
what seems to be @ never-ending tunnsl,

Smiles relieve siress. They help with seccess because they cpen dears you
didn't know existed ond moke pecple comfortable around you,

Sriles ore assets

3o, stand strong. Flex those muscles at the side of vour mouth and
show your teeth

Mothing will stop you when you do,

IMLIFE IMTERMATIONAL 21
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Hew does transiorming someone's smile change life?

I'm obsessed with detail. As o cosmetic dentist, | have to
e, To me. my patients' teeth are like an ortist's convas. A
canvas that could be o great masterpiece. | believe that
with precision, | could creafe semething meaningful for my
pofient. | could create ART

There is powerin beauty, ond o beautiful smile is a magnet.
It's a force of attfroction, of chemistry, of opportunity. You
could ge places with a good smile in your pocket, Those
pearly whites are instant self-esteem boosters.

And it's not just obout having good teeth: it's all the tiny
details combined that make your smile light up arcom and
spread happingss all oround

What's the best part of your job?

That would be the fact that we are transfoming people's
smiles ond giving fhem o positive change in life. We're not
just fixing teeth; we're fising livesl That's why we wake up
every morning, day in and day out,

Whal's the hardest part?

Mot being oble to help more people. there ore so many
people with the same problems we face daily. I'm abayays
scddensd when patients come in for their first appoint
ment. There's always an initial embarrassment te smile. no
confidence in socializing with athers, and on inability o
function or eat propery.

It shouldn't be, And it hurts thot there are so many people
out there who are living through fhis

What significant life evenls have made you the human
being you are leday?

The first would be leaving home when | was 10, moving fo
a foreign country all by myself, and staying ot someone’s
house, | had ne clue wha they were and where they were
from, and on top of thot, | couldn't even speak o word of
English.

It was temifying, but it mode me.,
Is the dental indusiry evalving in this day and age?

Of coursel You do remember, bock in the day, we used to
take this gooey puthy-like mould material to moke o copy
of your teeth in models. Howadays, we have o digitol
sconner. like o borcode sconner, which we place inside
your mouth and toke o digifal picture of it. Then o 3D
printer prinfs out on exoct copy of your mouth or feeth

AL T NMTERAMATIONA

This hos eliminated the discomfort, inconvenience, and
anxiety for many pafients, On top of 1t, it's efficient, clean,
and hassle-free

Dentistry is so advanced now that we are using technology
to help us diognose, trect, ond improve our dental
treatment accuracy, This can be seen in dentol implants,
orthodontics, crowns, and bridge work. Everything is seam
less, and it's all obout sharing and using digital data,

How Is your company adapling fo the Coronavirnus in iis daily
aperating model?

What Coreno? We ore bock to nemol now, However, we
are still implementing some of the original sofety meosures
we used back in Covid days. Strhict sterilization praotocal,
alcohal and hand sanitizer use foo. Also, unwell patients are
advised to stoy home unfil they get better,

Whet has It been like for your company's employees?

Everyone is adopting to it very well; everyone's sick of staying
home and not working, so we ore glad we can wark

However, bock in Covid days, we hod restricted waorking
haurs and mony procedures we could not do, and we didn't
enjoy it, We love fo smile and socialize with our patients; it's
our practice. But bock then, none of that waos allowed,
Masks were always on, and not just one mask. We went
double-loyered - an n%5 first, with o regular maosk over the
top. Now, our staff are so much happier and so are all the
patients

STORY

How do you balance the need to respond to a
crisis like COVID-17 rapidly while ot the same
time keeping a long-term, resilient couwrse?

We had to follow the government's guidsdines. It
wias fough, but we mode it throwgh, we did it for
the good of the community or country, and nom
wea are avear that hill,

Dwring Cowid, many small businesses were badhy
impacted. How did you cope with business
interruptions duwring the last three years?

One word, team!

| hove a great teaom of doctors, nurses and a
behind-the-scenes supporting coast. What you
guys see on social media is just the fip of the
icebearg. Without my team, these life-changing
moments we have created would not have
been possble. This sharts from my morkeling
team endlessly promoting ws, showing the public
how good we are and what can be achieved
with us and only LS,

Lets not forget the nurses. My nurses are led by
my mathership of the prochce, Mel, who works
relantiessly, troining, ond managing, Shea's the
ong who ansures my feoms are properly educat-
ed ond know how to care for our beloved
pofients.

The doctors, what would we do without them?
Wa hove Dr, Troy on smile alignments, aka "The
Eing of Invisalign,” Mo matter how beisted your
teath ara, he wil find o woy fo align them,
Thera’s Or, leni, the cosmetic dental expeart, who
prepares the most beautiful venesers and is 5o
particulor about what she wants, ond pays
attention to detail. Dr, Jeff, on all-rounder, loves
a kit of everything ond his standards are always
above ond beyond, There's also our moastar
implant surgeon, O, David, who is skilled in all
cspects of soft fissue surgery and full arch
implants, He & g great lechwer on dental
implants, Then there's Andy, our prosthesis. Andy
specialzes in denture perfection and ant-oging
dantures, And saving the best for the lost, we
have our beloved cral health therapist Eale, Har
gentle hands and thorough work hove won all
our patients ower,

50, without these people, the last three yeors
and whot you colled the "hard fimes” would've
besn much harder, We could not have coped|
Al these people are my backbone and provide
support both mentally and physically, | love my
team and am forever grateiul | have o falented
group of people | can rely onl

Whot do you think you came into this life fo
learn, and what do you think you came here fo
teach?

| abacys tell my ossociates ond staff thot money,
cars, or houses aren’t so important to me, Tha
legacy | leave behind iz what & important. 5o,
when I'm gones, want to feel that |eos useful to
sameong o this world, Theres this soving,

heroes come and go, but legends are forever,”
| weant forewer,

That's why | love teaching and sharing my knowl-
edge with younger denfists or nursas. Seesing
them perform or do better thon me s more
hearbaamming than myself stiving alones,
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Looking for a
home loan for your
individual needs?

— DINNERANDA SHOW —

Located in the noteriously colourful and historic nightlife district of Kings Cross, the Bamboozle
o - = L
il i i o ] a N el a
Room will transport you to another time and place for a taste of the risqué g!ammur of Sydney in a

bygone era.

| | y | ~ | L1 : »
Bamboozle Room shows are performed by Sydney's most skilled and engaging dancers, comedians,
and vaudeville entertainers. Tickets to pu:l'o|ic shows are available [[irr.':l-!_v l';':r-c:lugh the Bamboozle
Room website.

sonal circumstances. We ¢ L The Bamboozle Room usually seats up to 7o people with tahle seating. This gives audiences a sophis-
features so that you can be sure are ticated cabaret experience that is kalh intimate, and as magical as ever. You Il enjoy the show and
your meal from your own table while still being close to the action on stage. The food is delectable,
and the cocktails are to die for.
Contact us 4
about your of 1oNs. Tl'll'_’}-' also create customised ::11i|:r%uinmcr1l_I"hr private parties and corporate .__|-'i.lr'l-:.'ll:l"l'|:~i- at their

place or yours

bhgre.com.au/home-loans 1300 24 24 73 NLIFE INTERNATIONA
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SWNEAK PEEK AT E FORMER HOWLSE OF

Marﬂyn Monroe

IF these wallk could talkl & 1%30's townhomea that wos built for
Wamer Bros o house theair young storlets including Grata Garbo,
Karlene Deitrich and Marilyrn Monroee is for sale at $899,000,

In Qld Holysiood, the movie studios kept o close eye an ther
voung talent and often put tham up in homes: and opartmeants
that the studios owned and supervised. In theair star system, the
studios controlled much of ther cctors” lives, even where thay
could live, In one of the most fTamaous casas, loe 5chanck, the late
chairman of 20th Century Fox, moved Marilyn Monroe into his
Ohwlwood Mansion guest house, a home that was loter owned by
Tory Curtis and than by Cher.

Lacated in ona of LA's older areds. the neighborhood homes
retain much of the afmosphere of the glomorous mid-century
Hallywood era with the well-manicured lawns, huge willow trass
and calaful gardens. Marilyn's fownhome hos been updated but
still retains many featuras thal foday's buyvers would lovea, such os
the beoutitul green mogneasite stairs and the ariginal Arft Deco
babusirade, Both bedrooms feature wadding cake reliaf plaster-
wiork and the colorful bathroam has a walk-in shower and original
vellow and purple filework, with g matching grean bathbul, toilet,
and sink. The entire home is drenchead in light from the oversized
casament windows.

Chateau Beachwood is g 10-unit French Marmandy-style complesx
located near the Two Stone Gaotes enfrance to Beachwood
Canyon, a few blocks rom the Monastery of the Angels, Franklin
Village and The Hollwood Sculpture Gardens. With its conwve-
niance fo the movie and telavision stedios, Beachwood Canyon
hos beean the currant or former neighlorhood for many celebrities,
ncluding Humpheey Bogart, Kewin Bocon and Anna Eendrick:
According to the listing agent, the two-badroom unit with 1,189
sgquoare feetl s the exact rasidence wheare Marilyn once lived.

A native ol Los Angeles, Marilyn grew up rowgh and spent her
childhood bouncing betwesen omphanoges and foster care. she
iwed in g number of homea: and apartments during her 34-yeor
lifetime but purchosed enly one hause in her own naomea, when she
Bought g home in LA Branbwood neighborhocd in early 19432, just
a few months before her ovardosa death fram seeping pills.

The listing agent is Marlena Maidhof at ACME Beal Estate, Photos
by Meus Focus.

Photo credit: Mewe Focus
Editorial Credit: TopTenRealEstateDeals.com
Source: Morlena Maidhof al ACME Real Estate
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MONEY THOUGHTE: A BEGINNERS GUIDE TO

HANDLING LOANS

Are you thinking of buying a new houzse or property buf don't have the ovoilakle resounc-
es% Then lending companies might e fhe answer fo your woes. These money-lending
businesses are endlessly sprouting everywhere with an offer of relief against your money
worries, They hold o promize of dream houses, posh cars and cother property investments
that would enfice you to grale just any lcan opporfunities that may Enock your door. Sweet,
En‘tits

Taking a lcan is one of the kiggest financial decisions that you hove to st on and think
about. Most offen, you fall into long-term repayments which if mishandled, might burden
your pocket that will eventually put you into an even bigger financial loss than property
gain. If you cre a fist-fime borower, avoid digging your own financial grave and read on
before you dive into the waoter.

1. Love the peoce of mind you get when you pay on time.

Strictly monitor your loans by ensuring that you get o poy each month and on time. This
wiould help you save on interest rafes. Missed or late payment penalties ore the lost things
you would need ot this sfage or you'll see yourself trampled by skyrocketing rates andg
delts. RBemember that a poor poyment standing will send your credit score in hoyaire,

2. Imncrease your credit score and get a chance to lower your interest rates.

Az much oz possible, check ol options avoilakle when it comes to lowering down your
inferest rates. Do your research and call your locan company. Point cut your excellent credit
rafing and be ready to present a copy of proof. This will help you in your negofiafions. el
them your eligioility to low inferest rofes.

3. An excellent credit history is o great refuge.

Dices the sound of perks and rewards invigorotfe you? [ taking a loan i a dafing game, you
will e the ideol prospect. Your excelent credit standing & o condy fo the eyes of the
lenders. Thiz will orm you with greater negofiating power, ottractive repoyment opfions,
exfrermne bargaining akility and higher credit imits.

4. Don't go on a lcon-spree.

The fact i that you will never run cut of lending institutions which will be wiling to embroace
you with their colourul presentafion of lcon cpporfunities. The challenge here i o know
strongly when you need one and why you need it. Don't fake more than what you have to
because fhen, it would be hard to regain the financial stakbiity thot you are agiming for. Only
take a loon to buy value-bulder assefs.

5. Dive then get off the water fast.

Your repayment opfions, just ike lending institutions, are plenty. Theck on your repoyrment
plons and see whether you con make bigger repoayments each month especially for those
that charge high interest rates. This will help you get cut of that debt foster than you should
be. Don't stay too long in that. it will drain your budget.

/
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